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It is your responsibility to make sure you regularly revisit this knowledge outside of class. 

Properties of Graphics 

Type-Vector: Images are comprised of  
shapes stored as mathematical formulae. 
 + Small file size, crisp edges 
 - Fewer colours, cartoony 
 

Type-Bitmap/Raster: Images that are saved 
in a format that remembers individual pixels, 
typically photographs. Rasterising is the 
process of changing a vector to a bitmap 
 + Detailed, lots of colours 
 - Pixelates, large files 
 

File Format: Different file formats have 
different properties such as; 
- Lossy Compression: file size can be 

reduced at the expense of quality 
- Lossless Compression: file size can be 

reduced without loss of quality 
 

Pixel: A dot on a digital screen. Also pi. 
 
DPI (Dots per Inch): How many pixels are 
stored in an inch on a screen.  The higher the 
dpi the higher the quality. Typical dpi’s are; 
- 300 dpi –Print quality for publication 
- 60 dpi – Web quality for smaller files sizes 
 

Dimensions: How many pixels wide and high 
an image is.  This is obviously affected by the 
dpi. 3000pi  across at 300 dpi will be  10” 
wide but at 60 dpi will be  50” across!! 

Visualisation diagrams 

Client Requirements 

Dawlish College 
ICT Department 

 

A pre-production (planning) document that 
is a rough sketch to show what the final 
media product will look like. It allows the 
client or production team to make changes 
before time is spent on production. 

AKA the client brief or specification. 
The first stage of media production is to 
produce a document that outlines all the 
key information and  any constraints. Inc. 

• The Format of the media product 

• The Purpose of the media product 

• Who the Target Audience will be 

• Initial listing of the  product’s content 
• Timescale for when product is needed 

• Constraints and restrictions 
• Details of any existing House style 

Mood boards 

A collection of sample  materials used as a 
starting point to visually illustrate the 
direction a new idea or concept can take.  
Can be a physical or digital formats. 

House  style describes  an organisation or 
individual’s established brand identity that 
includes colour schemes, fonts, logos and 

design styles e.g. layouts, borders, fills 
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